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Disclaimer  

Do not treat anything in this Whitepaper as financial advice or advice of any kind.  

ñHedera Galleryò, ñthe Galleryò, ñthe Platformò, "We" or ñUsò represents the Website 

www.hederagallery.com, the email address office@hederagallery.com, the Twitter 

account https://twitter.com/HederaGallery, the Discord server   

https://discord.gg/9YjUMYTWyP  and  the LinkedIn page   

https://www.linkedin.com/c ompany/hedera -gallery/ . With the expansion of our 

presence on social networks, the Platform might include accounts also on Telegram, 

Inst agram, Facebook and more. We want the Gallery to be present in other 

metaverses as well, such as Meta.  

Hedera Gallery is owned by Hashgraph Technologies SRL, a legal entity established 

in Romania, with the European Unique ID ROONRC.J29/S07/2022.  

Hedera Gal lery provides the content in this Whitepaper on an ñAs isò basis. We 

expressly disclaim all warranties of any kind relating to the Whitepaper, whether 

express or implied, including, but not limited to, warranties of merchantability, title  

or fitness for a particular purpose.  

This White paper contains estimates and forward - looking statements. All statements 

other than statements of historical fact are forward - looking statements. In particular, 

the words ñmay,ò ñmight,ò ñwill,ò ñcould,ò ñwould,ò ñshould,ò ñexpect,ò ñplan,ò 

ñanticipate,ò ñintend,ò ñseek,ò ñbelieve,ò ñestimate,ò ñpredict,ò ñpotential,ò ñcontinue,ò 

ñcontemplate,ò ñpossible,ò and similar words are intended to identify estimates and 

forward - looking statements. All forward - looking state ments, including the intended 

actions and performance objectives of Hedera Gallery, are estimates based largely 

on current expectations and projections about future events and trends.  All forward -

looking statements in this Whitepaper speak only as of the d ate of publication of this 

Whitepaper.  

All utility defined in this Whitepaper is not guaranteed.  

Hedera Gallery expressly disclaims any obligation or undertaking to disseminate any 

updates or revisions to any forward - looking statement contained herein to reflect any 

change in its expectation with regard thereto or any change in events, conditions, or 

circumstances on which any such statement is based.  

 

  

https://discord.gg/9YjUMYTWyP
https://www.linkedin.com/company/hedera-gallery/
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General c onsiderations about NFTs 

A digital asset  is anything that exists in a digital format and comes with the right 

to use. Data that do not possess that right are not considered assets. 1 Digital assets 

can be of 3 types: fungible, semi - fungible 2,  and non - fungible.  

Figure 1 ï Categories of digital assets, non -exhaustive illustration  

 

Source: Hedera NFT Market Report, November 2021  

 

1 https://en.wikipedia.org/wiki/Digital_asset  
2 https://medium.com/block -science/introducing -automated - regression -markets -arms -a-new -price -
discovery -mechanism - for -semi - fungible -935d31ca45 7c   

https://en.wikipedia.org/wiki/Digital_asset
https://medium.com/block-science/introducing-automated-regression-markets-arms-a-new-price-discovery-mechanism-for-semi-fungible-935d31ca457c
https://medium.com/block-science/introducing-automated-regression-markets-arms-a-new-price-discovery-mechanism-for-semi-fungible-935d31ca457c
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The possibilities of non - fungible assets  (NFTs)  are endless. Beyond in -game 

collectibles or funky digital art , NFTs have the potential to represent real -world 

property, a person's qualifications, or any unique and valuable asset. 3 

An NFT  is a type of cryptographic token that represents a unique item that  may be 

digital or physical. From a technical standpoint, digital NFTs can take any digital form: 

metadata, documents, videos, audio files, images, graphics, spreadsheets, computer 

programs, domain names , etc. Some art projects are on the border between  physical 

and digital, pioneering the new ñphygital ò world 4. 

NFTs enable owners of a unique item to prove their ownership and the authenticity 

of an item. They also  enable businesses or individuals buying and selling items in a 

marketplace the freedom to trust that the item they'll receive is truly authentic since 

the NFTs unique ID will match up with either the original issuer of the item or the 

service which performs authenticity checks. 5 

It should be noted that it has become commonplace to misuse the t erm NFTs for very 

limited tokens that are nevertheless fungible with each other. For example, in an 

issue of 10 different tokens, each of the 10 could have 20 copies. The entire issue 

contains 200 tokens, and each token is fungible with another 19. Through out this 

document, we will also consider such  projects as NFT projects.  

Can NFTs be modified later? It depends on which parameters were chosen at the time 

of their creation. The creator can choose to make the NFTs editable or not. The 

advantage of an NFT t hat cannot be edited is that it cannot have inflation (only 

deflation by loss of access to some of the NFTs in the series). The disadvantage is 

that it cannot be recreated in case of loss of access, it cannot be modified in case of 

errors after minting and  it cannot be upgraded to make it compatible at a later date 

with the advancing media formats.  

 

  

 

3 https://hedera.com/learning/what-is-a-non-fungible-token-nft  
4 Phygital is the concept  of using technology to bridge the digital world with the physical world with the 

purpose of providing a unique interactive experiences for the user . 
5 https://hedera.com/learning/what - is-a-non - fungible - token -nft   

https://hedera.com/learning/what-is-a-non-fungible-token-nft
https://hedera.com/learning/what-is-a-non-fungible-token-nft


A virtual world where you can have fun, join events & find products to enhance your virtual li fe 

7 

Attributes of non - fungible tokens 6  

Indivisibility  

NFTs have historically been indivisible when it comes to their utility. For example, a 

plane ticket cannot be purchased and used partially ð someone must buy it in full 

because only a single person can use the seat.  

Scarcity  

NFTs can be scarce, and that's one reason driving their value. Though developers can 

generate as many assets as they like, it is eq ually within their power to limit the 

number of NFT for scarcity.  

Uniqueness  

NFTs are also unique because no two NFTs are the same ð they're not 

interchangeable. The metadata of each NFT is an unalterable record that gives it the 

certificate of authenticit y.  

Ownership  

NFTs live on a DLT within an associated account. The original creators of the NFT 

control the private key of that account where the NFT lives, and they're free to 

transfer that NFT to any account.  

Transparency  

Because public distributed ledger s are decentralized and immutable, where records 

of token issuance, transfer, and activity can be publicly verified, buyers can trust and 

verify the authenticity of a specific NFT.  

Interoperability  

NFTs can be traded, purchased, or sold across various DLTs  using a decentralized 

bridge or centralized custodial service.  

  

 

6 https://hedera.com/learning/what - is-a-non - fungible - token -nft   

https://hedera.com/learning/what-is-a-non-fungible-token-nft
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About the  Hedera Gallery  

We are a fantasy 3D digital environment which mimics aspects of the physical world, 

having many hyper - realistic elements. A significant number of exhibits inside our 3D 

environment have been recorded beforehand by their creator(s) on the hashgraph 

distribu ted ledger.  

At the time of developing the business concept for Hedera Gallery,  in December 2021,  

the ecosystem developed on the hashgraph network was composed of over 600k 

active accounts, about 50k users who would have had the capacity  to purchase NFTs, 

about 200 NFT creators  and  no t even one virtual shop  to centralize the NFTs issued 

through various platforms .  

Anticipating the spectacular future growth of the hashgraph NFT ecosystem, co -

founders Gabriel Simion and CŁtŁlin StŁnicŁ started in 2021 the construction of the 

first 3D virtual space, metaverse - ready, which would bring together all the NFT 

creators on the hashgraph network.  

The 4 main reasons that will lead to the success of this project are:  

¶ extensive team experience  

¶ use of a best - in -class rendering engine  

¶ optimal timing for product launch  and subsequent development  

¶ exponential growth of the Hedera NFT market  

 

Our Vision 
Starting from the imitation of physical reality, virtual worlds will support the evolution 

of humanity and e nrich the life of individuals by creating new experiences  

 

Our Mission 
We bring creators together so you can discover at a glance the NFTs that really matter  

 

Our Main Objective 
Our medium - term goal is to build Hedera Gallery as a virtual world  where users  can 

have fun, join events and find products to enhance their virtual lives.  

Maintaining a constant flow of visitors is essential to the sustainability  of the business 

model . To achieve this, Hedera Gallery will be metaverse -agnostic and will integrate 

in  multiple metaverses, including on Meta  and w e plan to facilitate users' teleport 

between metaverses, within our building.  In addition, each user of our services will 

bring their own community to see their work on display, which will make our virtual 
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galle ry constantly have new visitors, in a significantly larger number than in a 

classical brick -and -mortar gallery . 

Technical considerations 
Hedera Gallery  offer s high quality,  original and unique three -dimensional space s for 

NFT display . Our services consist in personalized promotional services for paying 

exhibitors, according to the service offer.  

From a technical standpoint , the Gallery can display NFTs minted on any distributed 

network.  The technology we are building on gives visitors the opportunity to cho ose 

how they want to explore the virtual space: 1) in virtual reality using 3D glasses, 2) 

through their mobile devices or 3) via desktop computers.  
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Development plans  

The Proof-of-Concept Gallery 
In mid -January 2022 , we  launch ed the Proof -of -Concept (PoC), which was  a test 

gallery with only 50 exhibits  mounted on the ground floor . This environment  was 

necessary to demonstrate the viability/resilience of the platform on which it was built, 

and allow ed the adaptation of the business model accord ing to the market feedback.  

Figure 2 ï Inside view of the PoC Gallery, ground  floor  

 

 

Figure 3 -  Inside view of the PoC Gallery, ground  floor  
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Among the main characteristics and features tested  during the PoC stage, we 

enumerate  the following top 10 :  

1.  Use of pre -baked environments and partially baked environments  

2.  Use of a real - time rendering engine  

3.  Mount of various types of files inside the enviro nment  

4.  Determine the specific costs for each activity  

5.  Determine the specific duration for each activity  

6.  VR implementation and testing  

7.  Use of characters for visiting the gallery  

8.  Test the implementation of real - time audio and video conferences  

9.  Test the screen  sharing capabilities during virtual conferences  

10. ERP use for client management  

 

 

All 3D NFTs we integrate in the 

environment must have 

chromakey  background (RGB 

0:255:0) and their integration 

is a relatively complex process, 

which has to be carried on a 

case-by -case  basis.  

Our aim is to explore ways to 

automate as many steps of the 

pr ocess as possible, so that the 

listing process can be done in a 

shorter time.  

Furthermore, we aim to 

integrate the listing process 

with future third -party 

marketplaces, offering an 

integrated buy + display 

service offer . 

 

  

Figure 4 ï Example of a 3D NFT with chromakey  
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The Final Gallery 
The Final Gal lery  is designed as a futuristic steel, concrete and glass building, shaped 

as an ivy leaf when seen from above.  

The structure has  3 floors and 6 sectors, named H, E 1, D, E 2, R and A.  The exterior 

spaces are suitable for displaying large NFTs (including skyscrapers, space shuttles, 

yachts, wind turbines, houses, cars, trains, etc.) at realistic scale, comparatively to 

the environment.  

This design of the building has both an aesthetic function, but especially a practical 

one. The aesthetic funct ion is given by our appreciation of the Hedera ecosystem, 

while the practical function is given by the possibility of splitting the size of the 

building  in sectors and having large, unobstructed display areas.  

Figure 5 ï Final Gal lery floor plan  

 


















































